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Young ladies with manners, social skills and style will be more confident in social settings and understand their potential better. This 4-week course teaches social
etiquette(¥L1X), table manners, personal grooming (¥7#7) and skin care. Classes are taught conversational style which involves everyone in discussion for easy learning.
Curriculum.
Class one: Self Introduction and Introducing Others — Handshaking, Eye contact, and Smiling — Please, Thank You and You’re welcome —Making mistakes and
Apologizing —Telephone Etiquette
Class Two: Quick Review —Texting and Social Networking Sites — Gift Giving and Receiving —Attending a party — Thank- you Notes — Becoming a Skilled
Conversationalist — Joining a Group and Exciting a Conversation
Class Three: Quick Review —Three-Course Meal Instruction — Table skills and Dining Manners —Formal/Informal Place Settings —Use of Proper Uténsils(F £) —
American/Continental Style of Dining —Entering and Leaving the Table —Posture(%#) and Conversation.
Class Four: Quick Review —Grooming —Skin Care —Graduation Celebration
Homework will be given at the end of each class.
Class Dates and Pricing
Class span(¥§4£) over four separate days, and each class lasts two hours.
Start Date: Jan 12th 2019
Time:1:00pm —3:00pm
Price:$250.00/person
If you are interested in taking a class or course, please fill out our form about yourselves so we may provide you with the best service. For more information, please email
us at Info@itsallaboutetiquette.com or call 480-510-6346.
[ 1] Which class helps improve girls’ table manners?
A.Class one. B.Class two
C.Class three D.Class four.
[2] How long will the course last?
A.Two hours B.Four hours
C.Six hours D.Eight hours
[3] What is the purpose of this course?
A.To develop girls’ creative potential.
B.To teach girls how to behave properly.
C.To improve girls” confidence in learning.
D.To help girls become a person of wide interests.
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In its best times on the nineteenth century, thatch (3F&2 I )gplayed an important role in protecting British homes from the weather. But new technologies since have led
to a rapid decline in thatching and many of thethatched Cottages that remain have been changed beyond all recognition by developers or have run into disrepair, a rather
upsetting reminder of a bygone age.
A Welsh company, however, is trying to-breéathe new life into some of thevlast traditional thatched cottages in western Wales by repairing them and letting them out as
holiday homes. Called “Under the Thatch™; the eompany is run by Greg Stevenson, who lives in his own thatched cottage in Ceredigion. An architectural historians by
training, he repairs old buildingsin old*fashioned ways.
All the cottages are in attractive Jocations“around southwest Wales. \Unlike most holiday homes, the cottages are let all year round---chiefly because Greg prices them
lower than many holiday pteperties(/55 J2) and he’d prefer that properties are rented just above cost price than not used at all. And with that comes a bargain or two: it’s
common for a propetty to 8o for as little as£35 a night. Consequeéntly occupancy for properties with “ Under the Thatch” is at 95 percent( the average in Wales is 35
percent)
Its success.has meant that Greg has been ablefo buy up more old cottages and bring them back into the community. Greg has also diversified from offering only thatched
cottages: he fiot [éts-Out a variety of rare décommodations dotted around western styles , including a renovated (& f)) train carriage and two gypsy caravans which
wereJused by Romanies.
Most of His thirty properties are run usingnyironmentally friendly technologies. Including solar panels and recycled furnishings. But most importantly, what the cottages
all have/in ¢ommon is that they bring back life to local communities. Spend a weekend “Under the Thatch” rather than in a holiday home, buy local food and visit nearby
reStaurants, and you will be contributing to the local economy.

[-'] How does the author sound when talking about thatched cottages in Paragraph 1?
A Excited B.Afraid
C.Sorry D.Humorous

[2] What is the main reason for the success of “Under the Thatch™?
A.The properties’ low prices.
B.The company’s excellent services.
C.The company’s creative designers.
D.The properties’ beautiful locations.

[3] Beside thatched cottages, what does Greg’s company provide?
A.Design plans for modern cottages.
B.Other uncommon styles of holiday homes.
C.Environmentally friendly technologies.
D.Advice on developing the local economy.

[4] What can be the best title for the text?
A.Buy Up Traditional Thatched Cottages.
B.Protect British Homes from the weather.
C.Spend a Weekend Under the Thatch.
D.Bring Properties Back into the Community.
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